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! Market Research:  Helping GE to understand potential demand for a 

credit card that would allow consumers to offset their carbon footprint 
 

! Standard Development: Advising on the standard for the GHG emissions 
reduction projects, with a focus on ensuring their credibility and integrity 

 
! Ecomagination Certification:  Auditing the ecomagination claims for 

both the standard and the card offering, quantifying and validating the 
environmental and economic benefits of both 

 

! Website:  Conceiving of, and helping to design, the MyEarthRewards.com 
companion website for the card, which puts the product in context of other 
steps consumers can take to address climate change 

 

! Product Launch: Helping launch Earth Rewards at an event at the LEED-
certified 7 World Trade Center, which included an expert panel on green 
consumer trends moderated by Andrew Shapiro, GreenOrder!s founder 
and CEO 

 
“GreenOrder helps companies to make environmental progress profitable,” said 
Shapiro.  “For three years, we have been fortunate to work with GE to make Jeff 
Immelt!s "green is green! philosophy a reality.  The Earth Rewards card is another 
great example of how ecomagination has become a catalyst for GE businesses 
to innovate and create valuable new offerings.” 
 
“While there are no simple solutions to climate change, Earth Rewards gives 
consumers a convenient carbon-offset tool backed up by credible GHG emission 
reductions,” added Nicholas Eisenberger, GreenOrder!s Managing Principal.  “It!s 
a great complement to other critically important steps we should all take including 
conserving natural resources and using greener energy and transportation.” 
 
 
About GreenOrder, Inc. 

 
GreenOrder helps companies maximize the value of sustainability – making 
environmental excellence, energy innovation, and corporate responsibility drivers 
of profitable growth. Founded in 2000 and based in New York City, GreenOrder 
(www.greenorder.com) combines business strategy, technical environmental 
analysis, and effective marketing and communications to help some of the 
world's largest enterprises turn their investments in sustainability into concrete 
competitive advantage.  Recent clients include GE, BP, DuPont, General Motors, 
Related Companies, and Starwood Capital. 
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